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Branding Nations to Compete Globally



Leaderd'opiniondel'industrie

Cr®ateur dol mage daindmar qu
pouvoir étre concurrentiel au niveau mondial

A Gestionde larenommeée
A Reconnaissanagternationaleet influence

A Promotion des exportatioret investissement
A Promotion duourisme




Leaderd'opiniondel'industrie

Cr®ateur doli mage de mar qu

A Création de I'image de marque et des
communications pour le gouvernement

A Rapports et indices de perception de I'image du pays
A Soutien de causes et publicité
A Conseilsstratégiquesle communications



Branding & Communications

A Audits de l'image de marque du pays

Recherchgecréation, platesormes de messageries,
stratégies médias

A Conseils sur la planification stratégique de
Communications

Gestiondes crises, promotion des exportations,
I'investissement et |le tourisme
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Indices de |la perception de la marque
Classementgimestriels et annuels des 200 pays et
territoires les plus représentatifs, dans le monde

entier et par région
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- : Nation Brand Perception Indexes
COMMUNICATIONS Purpose & Methodology HRLTIRNNIS Ll Rcgional Indexes
Branding Nations to Compete Globally »Ranked by Score

PRanked by Volume
»Ranked Alphabetically

HEAST WEST GLOBAL INDEX 200

Powered by Perception Metrics

Quarterly and annual rankings of 200 countries and territories, including all 193 UN members, based on how they are
described in major media. Perceptions of countries in media tend to fluctuate more in quarterly than annual rankings.

Place your cursor over the period you want to view. Year: 2008 | 2009 | 2011
Countries Ranked by Perception Score 2010: | I | | Annual
Rank Country Score Mentions Rank Country Score Mentions
1 SINGAPORE 100.852 126,237 101 EQUATORIAL GUINEA 50.468 542
2 MALAYSIA 79.527 121,652 102 MOZAMBIQUE 50.438 2,837
3 KUWAIT 75.558 25,254 103 CAPE VERDE 50.419 705
4 QATAR 74.881 19,732 104 DJIBOUTI 50.218 380
S CANADA 73.052 351,053 105 GAMBEIA 50.307 437
6 CZECH REPUBLIC 68.820 41,518 106 SAUDI ARABIA 50.285 39,405
Y ITALY 68.497 213,368 107 BENIN 50.218 1,112
8 NORWAY 68.391 30,281 108 GUINEA BISSAU 50.111 411
S SOUTH AFRICA 68.337 155,799 108 MARSHALL ISLANDS 50.075 385
10 NEW ZEALAND 68.128 269,207 110 COMOROS 50.003 173
11 AUSTRALIA 67.240 779,470 111 UNITED ARAB EMIRATES 49.955 54,345
12 KAZAKHSTAN 66.948 11,134 112 SEYCHELLES 49.766 1,096
i3 FINLAND 66.485 20,702 113 MALAWI 45.738 2,732




Rapports de la perception de lI'image du pa

A Rapports de la perception de I'image du pays
Anal yse des perceptions
doune ville, doun sect e
niveau mondial et/ou régional, avec comparaisons
avec d'autres endroits, industries ou personnalités

dignes d'intérét.
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COMMUNICATIONS
Beanding Nations to Compete Globally

Overview  Snapshots JRSRIT

Branding

Communications Washington Briefing
FSummary

YBrand Analysis Services

FSample

For the purposes of this sample report, we have not used the names of the three countries analyzed.

#SAMPLE REPORT

Powered by Perception Metrics

Based on analysis by Perception Metrics*, the following sample report provides a detailed overview of the Country A brand, By
isolating and measuring the messages used to describe a nation, the brand identity of the nation can be analyzed, Analyzing the media
discussion surrounding & nation allows for a better understanding of the risks it faces, the strengths it possesses and the environment it
exists in. Understanding a nation's brand identity allows for messaging and public diplomacy to be pursued with greater precision ta
achieve the ultimate level of relevance in contemnporary discussion.

This analysis is based on a media collection of major world newspapers published in May and June 2008; articles mentioned Cauntry 4,
Country B or Country G

EVALUTATING THE COMPETITION
Brand Perception Index
Media articles citing Country A, Country B, or Country C were analvzed for bath tone (or perception) and wolume of coverage. The

graph below compares the perception of Country A to two competitor nations. Country B had the highest perception at 0,65, Country
A's perception was 0,61, and Country C's was the lowest at 0.54,
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Servicegréatifs

A Planification et achatsmédiatiques
PresseTelevision Internet

A Publicité physique (al 6 e X t)®r i eur
Affiches banderoles



Servicegréatifs

A Rédaction, révision, conception artistique et
Impression
Newslettersbrochures, articles journaux et
magazines, A la Une, fils de presse, publireportage

A Production vidéo et radiodiffusion

Documentairegt vignettes sur les pays, les enjeux,
les secteurs, les destinations touristiques, la culture
etc.



EchantillonsCréatifs

iR

Athens 2004,

\
‘AHCIHM)UM\JhQWC

@he ashinaton Post
he Washington Jost e Home

Jude Ruew Temet Defends CIA's Analysis I

ML S (I as Obiertive, if Flawed
. Americans work for closer ties |

IKOREAI

ROh-Bush summit 10 coment strong tos
e ” —a.

e - '? - ’ >

— A e - ' Let the Gams

- s > R
Beqin!




EchantillonsCréatifs- L'Ukraine

DEMOCLRALY

Ukraine
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Ukraine

Charting a New Course

A CNBC documentary produced by East West Communications
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CNBC

a service of NBC and Dow Jones

Turning Winter Into Gold
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Servicegréatifs

A Création d'une publicité
PresseTelevision Internet

A Cr®ation et gestion dot
Sitespour le pays et les ambassades
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Greece Creative Samples
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 dustry are building monuments
10 progress -l innovations
A place where the anclents are : in indaxiry, those who work
revered and the future is ¢mbraced. 00 cducale, builld, feed uad
A place where your spirit can soar Gary for- | Bein fedlow Greska,
andd your mind expand, whike your The mew Greede stands
body rejoices in all that surrounds. wwenah b (wmination,
wadting for yvu 1o disanwr
The new Greece. Your window of Your very own Olemgic
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Campagne publicitaire physique et en
ligne pour le Kazakhstan

Exemples de posters affichés a Washington

Publicité en ligne dans le Washington Times

Diffusion sur un des écrans géants de Times Square (New York)



